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ACT Corporation and Glenny’s™ Introduce a Custom-Designed Line of Healthy Snacks  
 

 

Neptune, N.J. - (Business Wire) – November 30, 2006 -- FACT Corporation (OTCBB:FCTOA), an independent 
nutrition solutions company, and Glenny’s, the Freeport, New York-based creator of a popular line of health-
conscious snack crisps and bars, including its nationally-distributed, market-leading Soy Crisps, are pleased 
to announce the introduction of a custom-designed line of healthy baked dessert snacks under the Glenny’s 
brand. 

The new product line, consisting of 5 varieties of brownies and blondies, offers the consumer a number of 
healthful attributes, including 100 calories per serving, 5 to 7 grams of beneficial fiber per serving, 75% 
organic content and no trans fats. The products are individually wrapped in a 41 gram serving size and are 
available immediately for purchase online at www.glennys.com. An East Coast introduction is anticipated at 
several retail locations before the end of the year. “We are pleased to see our joint efforts of the past year 
and a half culminate in a new line of delicious products for the health-conscious consumer.”, said Jacqueline 
Danforth, CEO of FACT Corporation. “Working with a company such as Glenny’s that shares our desire to 
offer truly healthful snacks, helping consumers make better food choices, is a wonderful opportunity for 
FACT, and we look forward to seeing these new products in the marketplace for people to purchase and 
enjoy. A 100 calorie dessert as decadent as these, offering so many positive nutritional attributes, is sure to 
be a hit!” 

Glenny’s president, Mr. Glenn Schacher, added, “This is an exciting new product line for us, consistent with 
our corporate mandate to provide consumers with quality snacks for healthier living. We look forward to 
updating information on this dessert line as our product introduction progresses over the coming weeks. The 
first two of our five new items, a chocolate chip brownie and a chocolate chip blondie, are already available 
for purchase.” FACT Corporation and Glenny’s expect to provide additional product details, including 
anticipated retail distributors and detailed product specifications in the coming weeks. About FACT 
Corporation 

FACT Corporation develops, licenses and markets proprietary nutrition solutions to commercial customers 
through its wholly-owned subsidiary, Food & Culinary Technology Group Inc. (“FACT Group”). Fact Group 
serves clients who manufacture and distribute baked goods (such as muffins, bagels, cookies and brownies) 
designed for a rapidly-growing consumer marketplace focused on quality, taste and nutrition. These 
products are marketed via both conventional and alternative distribution channels, including branded and 
private-label retail opportunities, as well as foodservice and specialty markets. 

For more information about FACT and its products, industry trends and functional foods, please visit 
www.factfoods.com. 
Contacts: 
FACT Corporation 
Jacqueline Danforth, (888) 211-7181, ext 8004 
About Glenny’s 

Glenny's started back in 1979, when Glenn lugged 50 lb pails of syrup on the subway from Chinatown to 
make the first batch of Glenny's Rice Treats. It's been one exciting product after another ever since! 
Glenny's Soy Crisps are now the #1 selling soy crisps in drugstore chains across the U.S. Glenny’s continues 
its tradition of developing and providing the consumer with unique products that taste great and help 
achieve a healthier lifestyle.  

For more information about Glenny’s fine products and where to purchase them or for distribution 
opportunities please visit www.glennys.com or contact the following: Media inquiries: 
Glenn Schacher – (347) 249-4869 
Sales inquiries: 
On the West Coast 
Paul Macklehany - (916) 780-4604 
On the East Coast 
Fran Smith – (412) 215-7405 


