January 03, 2007

FACT Corporation Announces the Introduction of Glenny’s Peanut Butter Brownie. 100 calorie per
serving Peanut Butter Brownie offers 7 grams of fiber and 4 grams of protein with no trans fats

Neptune, N.J. - (Business Wire) - January 3, 2007 -- FACT Corporation (OTCBB:FCTOA), an independent
nutrition solutions company, and Glenny'’s, the Freeport, New York-based creator of a popular line of health-
conscious snack crisps and bars, including its nationally-distributed, market-leading Soy Crisps, today
announced the market introduction of a custom-designed Peanut Butter Brownie, the third item in Glenny’s
prospective five-item product line scheduled for retail launch early this month.

The Peanut Butter Brownie boasts healthful attributes consistent with the other items in Glenny’s new
product line, including 100 calories per serving, 75% organic content and no trans fats, with the added
benefit of 7 grams of beneficial fiber per serving - over 25% of the U.S. Recommended Daily Allowance
("RDA") for fiber. The brownie is an individually wrapped 41 gram serving and is available immediately for
purchase online at www.glennys.com, with East Coast and West Coast retail locations expected to offer the
product in the coming weeks.

“Glenn Foods has added a wonderfully decadent peanut butter brownie to its existing portfolio of products
for the health-conscious consumer,” said Jacqueline Danforth, CEO of FACT Corporation. “The flavor profile
of this particular item is sure to make this product ideal for adults seeking a more healthful snack, but we
also see it having increased appeal to the children’s market where finding appropriate calorie-controlled,
nutritionally-balanced snacks can be difficult.” Ms. Danforth added, “Children’s obesity has been dubbed a
“modern day epidemic”, according to a report commissioned by the Foundation for Child Development
released in March 2004. With consumers’ ever-increasing need for convenience when making food choices
and with kids snacking more than adults do, there is undoubtedly a profound need for nutritionally enhanced
products specifically offering portion control and high fiber. And with sales of packaged snack foods topping
$61 billion in the United States in 2005, there is no doubt a sizeable market for healthy snacks that meet
kids needs.”

Glenny’s founder and president, Glenn Schacher, added, "We are extremely pleased with our new Peanut
Butter Brownie. Our goal was to provide a flavored brownie that would have widespread appeal to the
market, and in particular, children’s tastes. With children’s weight management issues being so prevalent
now in North America, an item such as this one, with only 100 calories per serving, and packed with a
whopping 7 grams of healthy fiber, certainly rivals a bowl of cereal or a granola bar as a morning or
afternoon snack item.” “In fact”, offered Mr. Schacher, “One Glenny’s brownie with an 8oz glass of milk
leaves a kid healthfully satisfied with 12 grams of complete protein and 7 grams of dietary fiber!” FACT
Corporation and Glenny’s expect to provide additional product details, including the location of retail
distributors offering the new line of brownies and blondies in the coming weeks.

About FACT Corporation

FACT Corporation develops, licenses and markets proprietary nutrition solutions to commercial customers
through its wholly-owned subsidiary, Food & Culinary Technology Group Inc. ("FACT Group”). Fact Group
serves clients who manufacture and distribute baked goods (such as muffins, bagels, cookies and brownies)
designed for a rapidly-growing consumer marketplace focused on quality, taste and nutrition. These
products are marketed via both conventional and alternative distribution channels, including branded and
private-label retail opportunities, as well as foodservice and specialty markets.

For more information about FACT and its products, industry trends and functional foods, please visit
www.factfoods.com.

Contacts:
FACT Corporation
Jacqueline Danforth, (888) 211-7181, ext 8004

About Glenny'’s
Glenny's started back in 1979, when Glenn lugged 50 Ib pails of syrup on the subway from Chinatown to



make the first batch of Glenny's Brown Rice Treats. It's been one exciting product after another ever since!
Glenny's Soy Crisps are now the #1 selling soy crisps in drugstore chains across the U.S. Glenny’s continues
its tradition of developing and providing the consumer with unique products that taste great and help
achieve a healthier lifestyle.

For more information about Glenny’s fine products and where to purchase them or for distribution
opportunities please visit www.glennys.com or contact the following: Media inquiries:

Glenn Schacher - (347) 249-4869

Sales inquiries:

On the West Coast

Paul Macklehany - (916) 780-4604

On the East Coast

Fran Smith - (407) 566-0235



